
Creating insights into the impact
of location, geography and data, and

the tools that help manage that
impact on your organization
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Creative Invention & Re- Invent ion

Analyt ics  & Ins ights30
YE A RS  

F l o w  of C l ient  B u s i n e s s  Model

Data: People,  Bus inesses,
Behavior,  Resul ts

Geographies:
E ve ryth i ng  of Everywhere

W h e r e  You N e e d  It.  
The  Wa y  You N e e d  It.

O n  Target. O n  Time.
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Innovative So lut ions  for  
T h o u s a n d s  of C o m p a n i e s
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Inventive So lut ions   
for Every  Appl icat ion
L o c a t i o n  A n a ly s i s  & S ite  S e l e c t i o n
Predict the success of potential sites.

▪ Locat i on  Studi es
▪ D e m o g r a p h i c  Reports
▪ Site Profil ing
▪ Radi us  & Drive T i m e Studi es

Territory D e s i g n  & M a n a g e m e n t
Define, plan, manage and communicate your territories with maps.

▪ Sa l es  Territories
▪ Franchi se  Territories

Ma rke t  A n a ly s i s
Find the best markets for growth.

▪ A nal yze  at any  level of g e o g r a p h y
▪ I nc l ude  data  specific  to your bus i ness

D i r e c t  Mail  M a n a g e m e n t
Analyze the area around your location, even down to the household level.

▪ Bus i ness  Mai l ing List
▪ C o n s u m e r  Mai l ing List

Profi l i n g
Understand the spatial advantage to help you grow and manage your business.

▪ C ustom er  Profil ing
▪ Site Profil ing
▪ Territory Profil ing

L o g i s t i c s  & De l ivery  M a n a g e m e n t
Information you need to plan & optimize routes.

▪ Drive T i m e a n d  Radi us  Di s tances
▪ Del ivery Maps  a n d  Map Books
▪ Del ivery Z ones  a n d  Territories
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mySite

On l in e  Self  Serv ice   
Informat ion P ro d u c t s

Site M a rk e t i ng  Flyers

Profi le  R e p o r t sVoid R e p o r t s

C r i m e  Inde x  R e p o r t sG a p  R e p o r t s

M a p s  of E ve ryw he re  f r o m   
P o p u l a r  P ub l i s he rs

C u s t o m  Area M a p s

D e m o g r a p h i c  R e p o r t s
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C u s t o m i z e d  So lut ions  U s i n g  M a p s
Get the  C u s t o m  Maps  You  Need.  W h e n  You  N e e d  Them.

M a p  B o o k s

Wall  M a ps
M a p  S ize s M a p  F i n i s h i n g  O p t i o n s

Wooden Rails Wood Frames

Spring Rollers

MountedMagnetic

Spring Roller Valances

11" x  17"

8.5" x  11"

Fu l l  S t r e e t  D e t a i l

D e t a i l e d  S t r e e t  I n d e x

D ig i ta l  M a ps
Available a s  A d o b e  P D F   
& A d o b e  I llustrator



Traffic C o u n t s
▪ Traffic Patterns
▪ Historical Trends
▪ H i g h,  L o w  & Medi an

Mosaic S e g m e n t a t i o n
▪ C onsum erVi ewSM
▪ Predictive I ns i g hts
▪ The  Mosaic U S A ®  S e g m e n t a t i o n

A G S  P a n o r a m a
▪ N ei g hborhood D e m o g r a p h i c s
▪ C o n s u m e r  Preferences

D e m o g r a p h i c s
C e n s u s  D a ta

▪ 1970, 1980, 1990, 2 0 0 0  a n d  2010

Est imates
▪ Variables for C urrent  Year Est i m ates

Projections
▪ 5 A n d  10 Year Projections
▪ P opul at i on  Data
▪ H ousehol d  Data
▪ Labor  Force
▪ I n c o m e  Data
▪ Dwel l i ng s

C o m m o n  C ateg ories
▪ P opul at i on  by  A g e
▪ Popul at i on  by  R a c e
▪ Popul at i on  by  Gender
▪ Educat i on  A tta i nm ent
▪ Labor  Force
▪ Total H ousehol d
▪ L e n g t h  of Res i dence
▪ A v erag e  a n d  Medi an I n c o m e
▪ N u m b e r  of H ousehol ds  by  I n c o m e
▪ Assets, D e b t  a n d  N etworth
▪ A n d  More

S o m e  of our  data  partners:

D e m o g r a p h i c s
▪ C urrent  Year Est i m ates
▪ Projections
▪ C ensus  Data

P s y c ho g r a ph i cs
▪ Lifestyle & Behavioral  Data
▪ C o n s u m e r  Expendi ture
▪ Rel i g ious & Pol i tical  Data

R i sk  Indexes
▪ Weather  R i sk
▪ C r i m e  R i sk

Market Potential
▪ Suppl y  & D e m a n d
▪ Market Voids
▪ Unreal ized Potential

Hea l th  C o u n t s
▪ P opul at i on  by  Major A g e  Groups
▪ N u m b e r  of Di scharg es

B u s i n e s s  C o u n t s
▪ Bus i ness  Type & N a m e
▪ S I C  & N I A S C
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D e m o g r a p h i c & P s y c h o g r a p h i c  D a t aData :  Pe op le ,  B u s i n e s s e s ,  Behav ior,  Re s u l t s
P s y c ho g r a ph i cs

Lifestyle & Behaviora l  D a ta
▪ Rel i g ious & Pol i tical  Data
▪ C o m p u t e r  Ownersh i p
▪ B u y i n g  Patterns

C o n s u m e r  Expenditure
C urrent  a n d  projected expenditures est imates
of m arket  d e m a n d  for over 4 0 0  categories.

C o m m o n  C ateg ories
C o n s u m e r  expenditures c a n  b e  tracked as  a  total  
or as  a n  av erag e per  household .  They  are also  
avai lable for current year, 5 a n d  10 year projections.
▪ A ppare l
▪ Educat i on
▪ Enterta i nm ent
▪ Food A n d  Beverag e
▪ H ousehol d  Operat i ons
▪ H ousehol d  Furn i sh i ng s
▪ Gifts
▪ H eal th Care
▪ Shelter
▪ Personal  C are
▪ R e a d i n g
▪ A n d  m ore

R i sk ,  Ma rket  Pote nt ia l  & H e a l t h  D a t a
Risk  Indexes

C r i m e
Relative r isk of speci f ic  cr i m e types based on extensive
analysis  of cr i m e statistics.
▪ Total cr i m e
▪ Personal  C r i m e
▪ Murder
▪ R a p e
▪ Robbery
▪ Assault
▪ Property C r i m e
▪ Burg l ary
▪ Larceny
▪ Motor vehicle theft

Weather  Risk
N ei g hborhood level hazard  i ndexes for earthquake
a n d  severe weather hazards.
▪ H urr icane
▪ Tornado
▪ Hai l
▪ W i n d

Market Potential
▪ Suppl y  & D e m a n d
▪ Market Voids
▪ Unreal ized Potential

Hea l th  C o u n t s
C urrent  year est i m ates  a n d  5 year projections of hea l thcare
service d e m a n d  for M D C  a n d  D R G  classi fications.

C o m m o n  C ateg ories
▪ P opul at i on  by  Major A g e  Groups
▪ N u m b e r  of Di scharg es  by  Major Di ag nost i c  C ateg ory

B u s i n e s s  Data ,  Traffic  C o u n t s ,
M O S A I C ,  A G S  P a n o r a m a
B u s i n e s s  C o u n t s
Vital information i nc l udi ng  detai led em pl oym ent,  es tabl ishment,
retail  sales, payroll information a n d  dayt i m e occupations.

▪ Total Es tabl i shm ents
▪ Total Em pl oyees
▪ Total Retai l  Sa l es
▪ Total Payrol l
▪ Establ i shm ents  by  S i ze
▪ Establ i shm ents  by  I ndustry
▪ Em pl oyees  by  Occupa t i on
▪ Payrol l by  m ajor  S I C  div is ion
▪ Payrol l by  N I A S C  division

Traffic C o u n t s
TrafficMetrix counts  are updated quarterly, a n d  represent over 4.2
mil l ion traffic counts  throug hout  the  world a n d  1.4 mi l l ion P ubl i shed  
C ounts  across N orth  A m er ica.

▪ Traffic Patterns
▪ Historical Trends
▪ H i g h,  L o w  & Medi an

M O S A I C  S e g m e n t a t i o n
N ei g hborhood seg m entat i on  system s are classi f ications of g e o g r a p h i c
areas accord i ng  to their dem og raphi c ,  l ifestyle, a n d  other attributes.  
The  g oa l  of classi f ication is to def i ne  a  set of s e g m e n t s  that  are as   
different as  possible whi le  ensur i ng  that  the  ne i g hborhoods  ass i g ned  
to each s e g m e n t  are as  s imi lar as  possible.

▪ C onsum erVi ewSM national  c o n s u m e r  database
▪ Predictive I ns i g hts
▪ The  Mosaic U S A ®  S e g m e n t a t i o n

A G S  P a n o r a m a
P rov i ding the  essential  l i nkag e  between ne i g hborhood d e m o g r a p h i c s
a n d  c o n s u m e r  preferences a n d  attitudes. P a n o r a m a  consists of 68   
seg m ents ,  w i th  users encourag ed to adopt  either a  pre-def i ned  
g r o u p i n g  or to create g r o u p i n g s  of s e g m e n t s  tai lored to their  o w n   
custom er  profiles.

▪ N ei g hborhood D e m o g r a p h i c s
▪ C o n s u m e r  Preferences

Up-To-Date  & Accurate  D a t a
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Solut ions  for Everywhere
G e o g r a p h y  a n d  D a t a  for over 195 countries.



M arket M APS.com m a p s a l e s . co m

Z I P C odeMaps.c o m

Del iveryMaps.com

D a V i n c i B G . co m

C u s t o m M a p p i n g . c o m

GeoSpatial izer.com

SalesTerritory.c o m

O u r  Websi tes
Intel l igentDire c t.c o m
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S c h e d u l e   
a  W e b i n a r

D eve l o p  a   
Project  Proposa l

Thank you
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